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Some media networks

CommWeb
ST EETIMES

developer

www.informationweek.com.cn
2 InformationWeek

CMP Media is a leading integrated media company providing essential information
and marketing services to the technology and healthcare industries. Capitalizing on
our editorial strength, CMP is uniquely positioned to offer marketers comprehen-
sive, multiple media solutions tailored to meet their individual needs by integration
of print, online, events and marketing service.

CMP hold 116 B2B technology publications and 115 websites worldwide, more than
5.6 million subscribers and 2 million U.S. email newsletter subscribers. In addition,
it provides diverse products and services, including Internet products, research,
direct marketing services, education and training, trade shows and conferences,
custom publishing etc. Technology and healthcare are the two industries CMP

group focuses on.
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990 Kt RIIHE B & L IR A T TIX LE SR B,

InformationWeek and its publications

InformationWeek is the leading IS media brand that helps the people who buy, build and manage technology
achieve business innovation powered by technology. From in-depth technology coverage and analysis to perspec-
tives on the latest IT trends, InformationWeek provides business technology buyers with the insight they need to
drive business and customer value.

Optimize, an extra high-end magazine of CMP, is positioned as CIO business strategy and execution. Optimize is
the only monthly business technology publication dedicated to transforming IT Executives into Business
Technology Leaders. Optimize bridges the gap between thought-leadership and real-time execution by providing

not only the best business strategies, but also a unique 90-day plan that helps readers drive immediate execution.

Bl el Bl SREE AT
Business Innovation Powered by Technology Business Strategy & Execution

ik %

RITLEEE MR E PRI S RRIRHECREE
WallStreet g

Technology ENTERPRISE
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InformationWeek 3

3 o



|

de

2005222

3:23 PM Page 4

InformationWeek
& Optimize Audience

In the past 19 years, InformationWeek has built a high-
ly loyal readers community around it. The magazine now
has 440,000 readers in the US business and technology
field, who distribute in 272,639 enterprises. 56% of them
are |T management, 32% corporate management and 12%
IT staff. 29% of total are CXO. Each year, these companies
spend an average of $44.80 millionon IT.

InformationWeek readers have 100% Fortune1000 cov-
erage as confirmed by a third-party company (BPA interna-
tional). It has Average of 179 subscribers at each Fortune
500 company and total readers exceed 102,000. Among
Fortune 1000, more than 5,700 CIO, CTO and VP are read-
ersof InformationWeek.

Optimize reaches 70,000 CIOs, CTOs, VPsof IS and
CXOs, their average annual I T spending is more than $54
Million.
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InformationWeek market position

InformationWeek has won unanimous recognition from the market and
many important awards and honors in the industry.

No 3 on Technology Marketing magazine's Top 10 list of Hottest Tech Media

o

Gold award for "Best Use of Internet" in Circulation Management maga
zine's Circulation Excellence Awards

Ranked #9 in BtoB magazine's annual Media Power 50

Editors Bob Evans and Stephanie Stahl named to Top 10 of Technology
Marketing magazine's ninth annual Influencers List

3 awards from the American Society of Business Publication Editors
Silver Ozzie Award for Best Redesign in the B2B Category

3 Certificates of Design Excellence in Print magazine's Regional Design Annual

InformationWeek 5
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UERRATI hhils “REsml elE BERSEIPE,
F2004F12FER BT,
InformationWeek China launch in December 2004 with the mission

that technologies drive business innovation

x  EA: S TELETY

x  fEdr: RREHEhE AT

x  BiR: AtFEl (8FEEE) EXRAREITHRALRE, AITEARK
B SfEMBE IR,

x EE ETANTITERE RS, BT/ T SRR E
B BFFERIIRR SRS
Our position: leading IT business publication
Our mission: business technologies drive business innovation.

Our goals: find the best IT support for innovative business (including
manage  ment) models and find the best way to business realization
for IT technology

Our audience: high-level decision makers in non-IT industries/IT indus
try, high-level technical officials in non-IT industries/IT industry and
decision  makers in government

HNBHE oA

UERRETD XEMXGE, AhISEREERUASE:

A © SRR AREEELE ATRMENRRE S, BETRS;

éﬁfﬁ — ©ORANARHEZEN R EAEEEEEG I BRTER. P8,
it e TR, RGEAMER:

HZEN& | &

o | s © BENAEHTEARDOELER. BEER, SHNEY. SEAE
5 BELESRERANEA, M EETAs Nl TRG:

SEEHTIFRNG 4. SERFLAREEA. P, sTREs

www.informationweek.com.cn
6 InformationWeek
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OUR VALUE

InformationWeek addresses the four key knowl-
edge areas business technology executives need
to make successful decisions.

o

We thoroughly examine the Business & Customer
Value of a wide range of technology products, trends,

and services.

o

We focus on Technology Architecture that
helps our readers choose technologies, tools, sys-
tems, and strategies that map directly to their

overall business goals.

We conduct ongoing Risk & Opportunity
Assessment that lets our readers understand the
potential impact, both negative and positive, that tech-
nologies can have on their business.

o

We offer comprehensive Market Intelligence &
Analysis that identify the most important priorities,
trends, and issues in Business Technology.

InformationWeek

o
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INFORMATIONWEEKCHINA

BAMRENE

(EERTD HERRNRENE. 0RUMRABBAER SFITTLRBERAARML
KEAAFHEBIIE. KTHXEE. ABEEEANIIEAN. MIMRFFFELY
SENEREE, TRALBLEMITEY L, SEERANELTEERHAE
wAEHFE, BRLY. BNSERARENDERR.

SHUMANSRRYE

XEUIEPERERENALNE, HEES PETHAYInformationWeek 223 R E .
FRBEFRENTIVHEAN TR, UEFEAGSTECVTRAFLMME. Bl
SHREFRRK. FRF, #F5[#CMPERET BB iRASOptimizery X ZR &, 1RHCIOH

FEERIAER

EDITORIAL STRENGTH

A strong editorial force

InformationWeek builds up a strong editorial team
consisting of 20 members, including a local editorial
team with years experience in news collection & edi-
tion and a translation team versed in English, good at
Chinese writing and familiar with information technol-
ogy. They keep close communication with senior exec-
utives in China, understand the changes in local busi-
ness environment and IT industry, analyze the innova-
tion opportunities brought by information technology
and tap the needs of decision makers in enterprises

and government.
High quality articles in a global perspective
We write articles on local topics, select best original

www.informationweek.com.cn
8 InformationWeek

AL SRS LA T, AT XE H50%, BEXE 550%

SlnformationWeek S [E B APRAEEMRITIAUAR, £RESHRAE,

English articles that suit China market to satisfy read-
ers' needs in both IT technologies and business values
and opportunities brought by such new technologies.
Meanwhile, articles published in Optimize will be
introduced into InformationWeek China to provide
CIO business strategy and execution, Local articles and
translated ones have an equal share of the magazine
space.

Rich overseas resources

Maintain long-term and effective communication with
Editorial Department of InformationWeek Head office
in the United States and share global information

resources.

—o—
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EDITORIAL SECTIONS

Major Category Section Position Category
News News Scan Meet readers' needs in latest IT industry meet readers' News
News Insight In-depth and authoritative comments on IT news, need to get
which have great business values information in IT | Review
Techonomics Analyze the impact of interactions between IT industry | industry
and macro economy Industry
Subjects Cover Story Most valuable topics, completely new perspectives, look for the best | IT +
in-depth analysis and wide coverage IT technical sup- | business/management

Technology Innovation New opportunities, new challenges and new risks that | port for innovating| IT +
innovation technology brings to the business society | business/manage-| business/management

Business Innovation Business changes, opportunities, challenges ment models IT+
and innovation driven by IT industry business/management
Informatization IT applications in enterprises and industries IT application
Optimize CIO0 business strategy and execution IT strategy
Column Behind data Sharing and business interpretation of statistical data | meet readers' Industry
Columnist Sharing and communication of different views need on sharing | Review

and perspectives views and data
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CIRCULATION

2005F HirLITE:
75,0004

| TARGET CIRCULATION 2005
S 75,000 coriEs

5T
TR
F

R 20%
HEHX 35% Guangdong
th
others b2 22%
Beijing
£i3 23%
Shanghai

Regard Beijing, Shanghai,
Guangdong as the centre, radiate
the whole country

BHbR. b8, RSED, s

275X

A ERISNE SRR AR NS LSRR, NRRERZTHE, BHITH.
MITREHRENTRMEE. NEMERRITIT REHEITHTERS.

=t EES Rk iR R st * EITHES. BRI, LTSI RAR SRS

HATHIBA

PIREE. « RESSEXSURKS. T, WES
x HMEMEITI & Tt zadk
Distribution team *  SERARXERAL IR BRI

A professional team with international visions and

Distribution channels

rich distribution experiences is in charge of reader

database development and management.
InformationWeek China covers all target readers,
increase the circulation and marketing influence by

all effective distribution channels.

www.informationweek.com.cn
10 InformationWeek

Mainly free controlled distribution, with some subscriptions

and single copy sales.

Main channel: free controlled distribution

* Develop target readers by direct mail, telephone and E-mail;

* Participate al kinds of industry exhibitions, seminars and forum
* Widdy cooperatewith well-known IT vendorsand industry associations,
* Get media support from relevant government departments;
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IRERYER{L 572
EERMRENH DI ERREETTERAR,

ITER AR (HEERE. BREAE. GRARGIEE) 70%
IEERFSE EFK, B B, MU MEEKE%) 3%

Classification of readers' positions

High-level leaders and IT managements with decision power
on purchase

IT managements (CIO, CTO, chief in IT dept., etc.) 70%
High-level decision makers (chairman, president, vice-president,

enterprise owner and financial director, etc.) 30%

YEE )

i}
=

I ERREE 30%

ITEEAR 70%

REBIEEER
* BHEFEIHEEASREREAELS
* RATERE BRI, AT SRS

* RENEBRNPEREESRALIEE. THERlT
* FEARELEFEF X
* SREFEANENERRRREREHIE

Readers Database Updating

* Applicantsfill in the form

* Circulation Dept. check their qualifications

* Only qualified applicants can be input into database

* Readers qualifications need to be renewed at |east once a year
* High quality readers datareplace lower ones frequently

o

BPA
\4

2005 s ERIEBPAAIE.,
Apply for BPA audit in 2005.

FAXITIAIEE

Readers in two major industries

ZaAWE FEETEHEIENTTL)

A=, SRIT. TR, Rk, B~ BH, oz
B, BE, fhEl, RPME. HE ., BE,
R, BER ., IR, WA, kRS,
RIS

Integrated services

(non communication or computer related industries)
Aviation, banking, finance, insurance, real estate,
pharmacy, transportation, construction, manu-
facturing, trade & wholesaling, education, hotel,
agriculture, energy, tourism, media, business

service institutions and consulting

ESFIT EAERE T

BIEEER: BRERME: HENEE 5
WEAURA B E/ AL/

75 EHRPARVAR/ & TR S5 A A B H M58
I EAAR E M TAL.

Communication

and computer related industry

Telecom operators, service providers, computer
manufactures and computer-related

retailers /wholesalers/ distributors;

Solution provider/ VAR/E-business integrators
and other communication and computer related

industries

InformationWeek 11
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Double Page Spread Size (mm)

Double Page Spread (Trimmed Size) 400X260
Double Page Spread (Bleed Size) 406X266

- Full Page (Trimmed Size) 200x260
HE Bl A E B MNevBled .
Full Page (Bleed Size) 206x266

1/2 Horizontal Page (Trimmed Size) 200x126
1/2 Horizontal Page (Non-bleed Size) 164x108
1/2 Horizontal Page (Bleed Size) 203x129

ik Bt FHA Mo Blee
1/2 Vertical Page (Trimmed Size) 96x260

1/2 Horizontal Page 1/2 Vertical Page 1/2 Vertical Page (Non-bleed Size) 78x221

1/2 Vertical Page (Bleed Size) 99x266

1/3 Vertical Page (Trimmed Size) 63x260
W Besd CERE Nonesd S Slesd  FE N Nordised 1/3 Vertical Page (Non-bleed Size) 45x221

1/3 Vertical Page (Bleed Size) 66x266

1/3 Vertical Page 1/4 Page

1/4 Page (Non-bleed Size) 78x108
Attention:
Do not put words closer than 3mm to each edge.

il Blesd Mg Non-Beed Fb A Moe-Raed

InformationWeek 13
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CEREREMNE EHRA (FER), FRS Z AN BT
ERERAXAEL, BERET, HFH LOEERTH
BUMEeRIEN EEENKE, 81E10%-100% KM &
ENRIMZ:: 1754 ) %~F;
& E: K:1.7D C:1.4D M:1.3D Y:1.0D;
kAR HE128g5HARLE AIT160g 52 7R AR

REQUIREMENTS
FOR ADVERTISING
MATERIALS

* Four-color advertising film needs to be
provided in time, attached with color
proofs;

* Positive film should be appended to the

text, with sensitive layer underneath.

Four-color proof should also be attached;
* Color proof of one page advertisement
should be added with density testing slip,
including 10%-100% point;

* Printing line: 175 lines/inch;

* Printing density: K:1.7D C:1.4D M:1.3D
Y:1.0D;

* Paper: Cover: 128g coated paper; Inner:
60g UPM coated




de

InformationWeek 15




